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INTRODUCTION AND PROJECT BACKGROUND 
 
During this year celebrating the 100th anniversary of the museum, the Minneapolis Institute 
of Art (Mia) has undertaken a number of initiatives. One of those initiatives is the use of 
iPads within the galleries and elsewhere in the Museum, designed to give visitors more 
context and background information about the art.  
 
ArtStories endeavors to deliver multiple layers of self-guided exploration and learning 
content for varied audiences. The interfaces are designed for easy navigated, and are 
accessible to a variety of ages, cultures, education level and socio-economic standing. 
ArtStories was designed to embody Mia values, including having an emphasis on content. 
Mia holds that content has the greatest impact – audiences remember the stories, not the 
technology by which it is delivered. The hope is that ArtStories will enable lively social 
interaction and encourage users to engage and/or re-engage with the collection. 
 
As the addition of ArtStories to a wider set of galleries was an experiment for Mia, the team 
contracted with Audience Viewpoints Consulting (AVC) to evaluate the impact of ArtStories. 
AVC focused on the following evaluation questions: 

 
1. What is the context of use for the ArtStories benches? How many individuals use 
ArtStories? How many stories did they access? 

2. Do visitors who use the ArtStories benches have a better understanding of the 
diverse offerings of Mia? 

3. Do visitors who use ArtStories gain more understanding of content and backstories 
on the art? Do they remember particular stories? Did they share any stories with 
others? 

4. Do visitors who use ArtStories explore areas of Mia they would have not 
previously? Did they spend more time with specific objects? Does the technology 
enhance their understanding and appreciation of the collections? 

5. Were they aware they could use their own device? Did they know/will they plan to 
access this information offsite? 

 
This report is organized into this introduction, a series of key findings, a description of the 
methods and the sample, and then the findings. The findings are arranged in two sections. 
The first section contains a brief analysis of the exit interviews conducted onsite. The second 
section is a more detailed discussion solely based on the telephone interviews of ArtStories 
users. Related to this report is a separate one page executive summary highlighting some of 
the findings. 
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KEY FINDINGS  
 
ArtStories had a long stay time and supported social interaction. Those that do use 
ArtStories tend to spend approximately 5 minutes exploring the content, looking at 4 or 
more different stories. Over half of visitors observed read alone, nearly a quarter of the 
visitors either read aloud to another person or read together silently. Most visitors had light 
to moderate conversation and other interaction, including about content, while using 
ArtStories. Approximately one-third of the interactions at an ArtStories bench were initiated 
by children. 
 
Those visitors who did use ArtStories rated it highly. On a scale of 1 to 7, with 7 
representing completely agree, visitors were asked whether they felt ArtStories helped them 
better understand the art. They would make a point of looking at ArtStories again, and they 
would recommend it to others. 

 

• I would make a point of looking at ArtStories again when I visit Mia. (Rating: 6.4) 

• ArtStories helped me better understand the art. (Rating: 6.3) 

• I would recommend ArtStories to others. (Rating: 6.1) 

• ArtStories made this visit more enjoyable.  (Rating: 5.8) 

• ArtStories and other technologies are a distraction from the art (Rating: 2.0) 
(Data from telephone interviews) 

 
Visitors who used ArtStories explored more while at Mia.  
It is quite rare in museums that a single interactive will regularly change the path of a 
museum visitor’s experience, but some ArtStories visitors were so inspired by the stories 
they read, they went on to find those objects and galleries. Nearly half of the visitors used 
multiple ArtStories benches. Approximately one quarter of the visitors who used ArtStories 
went on to explore new objects or galleries they would not have without using ArtStories. 
This is a critical finding, and it shows the power of these stories, and the impact they have on 
visitors who read them. 
 
One third of the ArtStories users recalled specific stories weeks after their visit. 
 
Most visitors were unaware of ArtStories. ArtStories is designed to deliver be unobtrusive 
supporting content, allowing visitors to explore content while taking a respite from walking 
the galleries. Relatively few visitors use ArtStories. The vast majority of visitors (94%) 
interviewed onsite said they had not used ArtStories, primarily because they were unaware 
of it. Other visitors were looking for specific items- either exhibits or objects- and did not 
wish to interrupt their visit or did not have time to use ArtStories. Visitors who did use 
ArtStories were unaware it was available on their mobile devices. 
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METHODOLOGY & SAMPLE 
 
The evaluation of ArtStories utilized multiple methods: 

1. Exit interviews of Mia Visitors, both those who had used ArtStories and those who 
had not. 
2. Post-visit telephone interviews of ArtStories Users, and  
3. Focused Observations of visitors using ArtStories in the galleries. 

 
 
Table 1: Methods and Sample Sizes 

Method Sample Size 

Exit Interviews 48 

Post-Visit Telephone Interviews 33 

Focused Observations 37 

 
Method 1: Exit interviews using Ethnio 
Originally AVC proposed to use Remote Recruiting tools to conduct in-person exit interviews. 
This strategy uses a pop-up recruiting service called Ethnio, which displays on ArtStories 
when visitors accessed the content within the galleries. After signing up to be interviewed 
about ArtStories, visitors would continue with their visit. When they were concluding the 
visit, they would then proceed to the information desk and be interviewed about their 
experience by a Mia data collector, receiving a certificate for the coffee shop as a thank you. 
The method was designed to capture visitors as they used ArtStories, and gauge how use of 
ArtStories might have impacted the rest of the visit without having to staff each of the 
benches and the exit to the museum. Our goal was to gain 60 interviews. Unfortunately, 
there was an extremely low uptake rate on the Ethnio recruiting device, with hardly any 
visitors agreeing to the exit interview. To compensate for this, we added telephone 
interviews to our list of methods, so that visitor reactions to the content would still be 
gathered. (See below). 
 
Method 2. Exit Interviews of Visitors A second set of exit interview of visit patterns was also 
planned, attitudes towards media in the galleries, and prior visitation patterns. If an 
ArtStories/bench was encountered during the randomly selected interviews, the data 
collector switched from the non-user interview sheet to the ArtStories interview sheet to 
accommodate that individual. This method gives us the data on why individuals did not make 
use of the benches or mobile site, their perceptions of media in the galleries or availability of 
ArtStories. This method helps put the data from the ArtStories users in proper perspective, 
including comparisons between the users and the non-users in demographics, social group 
composition, and attitudes. Data was collected April 24th through May 13th. 
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Method 3: Telephone Interviews 
In order to gauge the impact of a visit to ArtStories, AVC conducted in-depth, semi-
structured interviews with visitors. We received 568 potential interviewee telephone 
numbers from the Ethnio sign-ups between June 2nd and July 15th. The interviewee 
attempted to reach more than 80 of those individuals, and while many of those included 
individuals who we were unable to reach by phone or bad or false phone numbers, we 
conducted interviews with 33 visitors who had used ArtStories.  
 
Method 4: Focused Observations 
Mia team added this method, in order to understand the visitor’s behavior and social 
interaction while using ArtStories. Mia data collectors observed visitors if they interacted 
with the IPads in the gallery, noting their individual and group behaviors. Mia data collectors 
intercepted the observed visitor as he/she completed their use of ArtStories and asked if 
they would answer a few questions. Data was collected from April 22nd until May 10th. 
 

Limitations of the Study 

The study was carried out as accurately as possible. The sample sizes of this study are 
relatively small. While large enough to provide this analysis, there may be further trends 
which larger sample sizes could better address.  
 
 
 

  



 

Audience Viewpoints Consulting  ArtStories Impact Evaluation 6 

SAMPLE  

 

All visitors participating in the study were general visitors to the Minneapolis Institute of Art 
visited during April and May of 2015, follow-up telephone interviews took place in June and 
July. 

Type of Group 

Approximately 25% of those interviewed onsite were members. Gender was evenly split 
between male and female, as data collectors were instructed to alternate when sampling for 
interviewees.  
 
Over half of those interviewed were 55 and older in the onsite sample, but the offsite sample 
that completed telephone interviews was much younger. (All visitors in the Focused 
Observations were over 18, but age was not recorded.) This could be indicative of a couple of 
possibilities. Perhaps older visitors are more likely to be willing to do an exit interview. Or 
perhaps younger visitors are more likely to use ArtStories, as all of those that were 
interviewed on the telephone were ArtStories users. Either or both of these possibilities are 
suggested by the data. 
 
Table 1: Age of Participant Visitor 

 
Exit Interview 

Telephone 
Interview 

12-17 years old Not sampled 21% (7) 

18-24 years old 6% (3) 18% (6) 

25-34 years old 13% (6) 24% (8) 

35-44 years old 15% (7) 6% ·(2) 

45-54 years old 11% (5) 18% (6) 

55-64 years old 22% (10) 3% (1) 

65+ years old 33% (15) 9% (3) 

 
As in our previous evaluation, most individuals were visiting Mia in groups of two; over half 
of our data was collected on groups of two. The second most common configuration was a 
single individual.  
 
Table 2: Total Group Size 

 

Exit Interview 
Telephone 
Interview 

1 individual 15% (7) 12% (4) 

2 Individuals 53% (25) 52% (17) 

3 individuals 17% (8) 12% (4) 

4 or more individuals 15% (7) 24% (8) 
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Table 3: Number of Adults in the Group 

 
Exit Interview 

Focused 
Observations 

Telephone 
Interview 

1 19% (9) 46% (16) 30% (10) 

2 55% (26) 34% (12) 42% (14) 

3 13% (6) 14% (5) 15% (5) 

4 or more 13% (6) 6% (2) 12% (4) 

 
 
While we observed groups that included children within each method, there were few 
children overall. The vast majority of our data collected included no children.  
 
Table 4: Number of Children in the Group 

 
Exit Interview 

Focused 
Observations 

Telephone 
Interview 

0 89% (42) 47% (17) 64% (21) 

1 4% (2) 11% (4) 18% (6) 

2 4% (2) 6% (2) 15% (5) 

3 2% (1) 17% (7) 0% (0) 

4 or more 0% (0) 11% (4) 3% (1) 

 

Repeat Visitorship 

The majority of visitors interviewed had been to Mia more than 5 times, with the repeat 
visitors outnumbering the first-time visitors 4 to 1.  
 
Figure 1: Frequency of Museum Visits, Exit and Phone Interviews Combined (n=80) 

 

24%

7%

10%

46%

12%

First Visit

I’ve visited 2-3 times before

I’ve visited 4-6 times before

I’ve visited more than 6 times

Other
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Use of Tech at Home 

The majority of visitors have an iPad or other tablet in their household, suggesting they are 
familiar with tablets. 
 
Table 5: Most Participants had an iPad or Tablet at Home 

 Exit Interview Telephone Interview 

Yes, I have one 79% (37) 61% (20) 

No, do not have one 17% (8) 39% (13) 

I used to/ other 4% (2) 0% (0) 

 
 
 

Findings: Usage 

The majority of Mia visitors we interviewed onsite had not used ArtStories, primarily because 
they hadn’t seen it. Over of those interviewed onsite, 90% stated that they hadn’t seen 
ArtStories. It is possible they noticed the iPads but did not realize there was content from 
Mia to be found there. Those few visitors that had noticed ArtStories did stop and look 
through the stories. (See Tables 5 and 6.) It is not uncommon for visitors to not notice 
specific interactives, especially one such as an iPad, which are an everyday common 
household object for the majority of visitors. 
 
Table 6: Few Visitors Saw ArtStories, Exit Interview  

 
Frequency (n=40) 

Percentage of Overall 
Data 

Did not see ArtStories 37 93% 

Saw ArtStories 2 5% 

Not sure 1 2% 

 
 
Table 7: Few Visitors Looked at ArtStories, Exit Interview  

 
Frequency (n=47) 

Percentage of Overall 
Data 

Did not use ArtStories 44 94% 

Used ArtStories 3 6% 

 
We asked visitors who didn’t use ArtStories directly why they did not.  Nearly half (44%) of 
the non-users stated they were unaware of ArtStories. One-quarter of the non-users (27%) 
were looking for specific items- either exhibits or objects- and did not wish to interrupt their 
visit. Ten percent of non-users felt they were too busy or did not have time to use ArtStories. 
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Figure 2: Reasons Why Visitors Did Not Use ArtStories, Exit Interview (n=41) 

 
 
The individuals that did explore ArtStories did look at multiple stories. (Table 7) Only one 
visitor in the exit interviews looked at ArtStories at more than one bench. 
 
Table 8: Number of ArtStories Explored, Exit Interview 

 
Frequency (n=47) 

Percentage of Overall 
Data 

Did not look at ArtStories 42 89% 

1 2 4% 

3 or 4 1 2% 

6 or 7 1 2% 

8 or 10 1 2% 

 
Those visitors who did use ArtStories rated it highly. On a scale of 1 to 7, with 7 representing 
completely agree, visitors were asked whether they felt ArtStories helped them better 
understand the art. The average rating was 6.3 showing that visitors strongly agreed that 
ArtStories helped them better understand the art. 
 
On the same scale, visitors rated ArtStories an average of 6 in making the visit more 
enjoyable. 
 
Finally, visitors who used ArtStories were highly likely to say that they would use ArtStories 
again and recommend it to others, ratings a 6.7 and a 6.8 respectively. 
  

44%

36%

27%

5%

5%

I wasn’t aware of it/ I didn’t see it

Other

I was looking for something specific

I did not have time to use ArtStories

I was too busy with my group
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Table 9: Average Ratings About Using ArtStories in the Museum, Exit Interview (n=6) 

 Average Rating 

ArtStories helped me better understand the art. 6.3 

I would make a point of looking at ArtStories again when I visit 
MIA. 6.7 

ArtStories made this visit more enjoyable. 6.0 

ArtStories and other technologies are a distraction from the art 2.0 

I would recommend ArtStories to others. 6.8 

Note: Scale was from 1 (completely disagree) to 7 (completely agree) 
 
Perhaps more importantly, within these few visitors, ArtStories influenced the shape of their 
visit to Mia. Visitors went to new galleries and saw new objects (Table 10), and recognized 
art they had seen in ArtStories (Table 11). This is a critical finding, and it shows the power of 
these stories, and the impact they have on visitors who read them. In our experience with 
multimedia in a variety of museums, it is rare that a single interactive will regularly change 
the path of a museum visitor’s experience, but some ArtStories visitors were so inspired by 
the stories they read, they went on to find those objects and galleries.  
 
Table 10: Some Visitors Explored More in the Museum as a Result of ArtStories, Exit 
Interview 

 
Frequency (n=47) 

Percentage of 
Overall Data 

Did not use ArtStories 41 87% 

No 2 4% 

Yes, new objects 2 4% 

Yes, new galleries 1 2% 

Missing 2 4% 

Note: Visitors could provide more than one response to this item so the column percentages 
total more than 100% 
 
 
Table 11: Some Visitors Recognized Artworks from ArtStories, Exit Interview 

 
Frequency (n=47) 

Percentage of 
Overall Data 

Did not use ArtStories 42 89% 

Recognized artworks 4 9% 

Did not recognize artworks 1 2% 
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FINDINGS:  ARTSTORIES ONLY VISITORS,  FOCUSED OBSERVATIONS  

Conducting focused observations is time and labor intensive, as it requires data collectors be 
stationed near a particular bench waiting for visitors to interact with the iPad. Long periods 
often pass in some locations with no ArtStories users at that time. The benefit of doing this 
type of data collection is that we begin to discover patterns in interaction that only emerge 
through observation. The Mia data collection team conducted focused observations of 
visitors using ArtStories at 8 different benches throughout the Museum. 
 
Visitors using ArtStories often explored more than one story within a single sitting. During 
the observations 7 of the 36 were seen exploring 4 or more stories. 
 
Table 12: Number of ArtStories Explored, Focused Observation 

 Frequency (n=36) 

Did not look at ArtStories 1 

1 2 

2 1 

3 0 

4 or more 7 

Missing 25 

 
In the 36 individuals observed using ArtStories, half of the uses of ArtStories were initiated 
by adults, and another third by children. Although the data is incomplete, this finding is 
intriguing as it implies that ArtStories is a useful entry point for children into content. (See 
Table 13.) 
 
Table 13: Initiating Interaction, Focused Observation 

 Frequency (n=36) 

Adult 50% (18) 

Child 33% (12) 

Missing 17% (6) 

 
Observations also give us insight into the amount of social interaction occurring during use of 
ArtStories. One-fifth of the visitors observed were alone while using ArtStories. Of the 
remaining 29 visitors observed, two-thirds (67%) had light to moderate social interaction. 
(Note: The amount of missing data was high in this field, over a quarter of the observations. 
It may be that social interaction rates were even higher.) 
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Table 14: Amount of Social Interaction, Focused Observation 

 Frequency (n=36) 

Alone 19% (7) 

None 3% (1) 

Light 22% (8) 

Moderate 31% (11) 

Heavy 0% (0) 

Missing 25% (9) 

 
When data collectors conduct an observation, they focus on one target individual, noting 
their behavior, attitude, and conversation. If possible they also record behaviors of the other 
individuals within the social group. Looking at the data from the primary visitor focused on 
(Table 15), most visitors read alone. Viewing ArtStories was not necessarily a solitary 
experience, nearly a quarter of the visitors either read aloud to another person or read 
together silently. Seventeen percent of those observed pointed out content to someone else 
within their social group. 

 
Table 15: Visitor Behaviors while using ArtStories 

 Target Person (n= 36) 

Mean total number of behaviors 1.8 

Reads Alone  64% 23 

Reads aloud to another person 14% 5 

Reads together silently 11% 4 

Calls attention to/points out content 17% 6 

Helps/ assists/ instructs 14% 5 

Watches another visitor use iPad 11% 4 

Positive emotional reaction to content 8% 3 

Negative emotional reaction to content  3% 1 

Calls attention to/points out something in exhibit 6% 2 

Has trouble using iPad 6% 2 

Not focused on iPad much/downtime 25% 9 

 
Looking at the context of the larger social group (Table 16), the most common behaviors 
observed were reading ArtStories alone, watching another visitor use the iPad, calling 
attention to or pointing out content, reading together silently, and having a positive 
emotional reaction to the content. 
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Table 16: Social Group Behaviors while using ArtStories 
 Target Person 

(n= 36) 
Person 2 
(n= 27) 

Person 3 
(n= 19) 

Person 4 
(n= 8) 

Total  
(n= 90) 

Mean total number of behaviors 1.8 1.1 0.9 1.1 - 

Reads Alone  23 5 3 0 31 

Reads together silently 4 4 2 0 10 

Reads aloud to another person 5 2 0 0 7 

Calls attention to/points out content 6 5 0 0 11 

Calls attention to/points out 
something in exhibit 

2 1 1 1 5 

Positive emotional reaction to content 3 2 3 2 10 

Negative emotional reaction to 
content  

1 1 0 0 2 

Has trouble using iPad 2 1 0 0 3 

Watches another visitor use iPad 4 6 5 3 18 

Helps/ assists/ instructs 5 2 0 0 7 

Not focused on iPad much/downtime 9 5 4 3 21 

 
 

FINDINGS:  ARTSTORIES ONLY VISITORS,  TELEPHONE INTERVIEW  

A goal of ArtStories is to tell compelling stories in a unique format, aiming for stories that 
resonate with visitors and stay with them after their visit. Of the individuals interviewed 
about their whole experience in the gallery weeks after their visit, almost one-third recalled 
specific stories they had read on ArtStories. Visitors could describe those objects and related 
some of the stories around those objects. 
 

I liked the ArtStories about the tusk and it was engraved. It was long and it was 
kinda of cool, and we went to see the tusk.  

Yeah, the one about the African coffin that looked like a bug. I don’t remember 
why I found it interesting but at the time I thought it was.  

I guess the one where I was looking at the ones in the galleries were better. I 
remember looking at ornamental at water pitcher of animals and I thought it 
was cool because it linked to so many things and similar objects.  

We really enjoyed the way the these little trinkets from Africa were so 
interactive. My son and I were able to have a discussion about what we were 
seeing and because the iPad was there it held his attention more. We really 
enjoyed that.  

I liked the Sarcophagus in the East African museums about Cairo, about the 
mummies. How they did the embalming process and how they were royalty.   

There was on about the African collection about the watering spout that was a 
leopard. It looked really interesting.  
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There was one with skeletons and bones, it was an American but I don't 
remember name of the exhibition. I am interested in bones and skeletons.  

The one thing that did catch my interest was the photographic exhibition and 
that each year was shown. And the exhibition in the target area.  

Most of them were really interesting and my background is in art. I read the 
background and took pictures. I liked the French hotel room the best. I am from 
India and I have seen lots of hotels and palaces, thinking about how the French 
spent money to decorate the hotels with chandeliers was really interesting.  

The one in the Japan exhibition. Some of the symbolism and insights, the fact 
that my boyfriend and I went and it was such a different cultural experience 
that we wouldn't have seen. We went to look at the pieces and then went back 
to the iPads to look. There were aspects of the piece that we would never have 
seen because I wouldn't have seen them without looking them up on the iPad.  

 
Some of the visitors interviewed in the weeks afterwards didn’t remember specific content, 
but remembering enjoying the experience of the stories. 
 

I really don't remember in detail but I liked that they were organized roughly 
by era. 

One was in the photography and the other was in the 20th century area. I can’t 
remember which ones I was reading about but I did appreciate the different 
tabs, aspects of the pieces, because you can choose how in-depth you wanted to 
learn. It was really accessible. 

I was interested in the fact that you had something like that at the museums. 
Sometime you look at art you see it and a tag with facts about the artist, you 
don't get detail, with the iPad you get more in depth about the artist and their 
motivations. You're the only art museum I have gone to that had something like 
that, so I was very interested. 

No, they were all equally as good. I can’t really remember any specifics about 
the ArtStories themselves. 

 
One visitor was looking for more location specific information. “I was really trying to figure 
out if the iPad could tell where a certain work was, but it didn't. I asked a volunteer, who 
didn't know and then a guard. It took three people to find it.” 
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Figure 3: Number of ArtStories Explored, Phone Interview (n=33) 

 
Approximately half of the ArtStories users went to multiple benches. While this could be a 
slightly biased finding, as the visitors knew they might be interviewed about ArtStories and 
therefore might visit multiple benches, this result is in keeping with the smaller amount of 
data from the onsite exit interviews. 
 
Table 17: Some Visitors Used Multiple Benches, Phone Interview 

 Frequency (n=33) 
Percentage of Overall 

Data 

Did not use more than one bench 17 52% 

Used more than one bench 16 48% 

 
 
Table 18: Number of Multiple Benches Visited, Phone Interview 

 Frequency (n=14) 

Two 8 

Three 3 

Four 2 

Don’t remember 1 

 
Over 40% of the ArtStories users interviewed by telephone noted that they explored more of 
Mia, or different parts of Mia than they would have without ArtStories. Twenty-one percent 
of ArtStories users went to new galleries, and 27% went to find new objects.  
 
  

Less than three 
36%

Between three and 
five 33%

More than five
24%

Don’t 
remember 

6%
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Figure 4: Visitors Explored More in the Museum as a Result of ArtStories, Phone Interview 
(n=33) 

  
 
We asked visitors to share how interacting with ArtStories changed their visit. 
 

The American History area. I wouldn't have gone there on my own unless I had 
read it about it. The American model of the house was really interesting 
because of the vastness of the house.  

I remember you had one that was Southeast Asian art and I didn't know 
anything about that so I spent more time looking at the since I didn't know 
much about it. The ArtStories meant that I get a better understanding of what I 
was looking at, because I didn't have any context for it. It was like ‘Wow this 
explains this more and I understand it better’.  

A lot of the Asian section. We went to find a curator to find the objects. We just 
wouldn't have any relation to these objects without the iPads. We look at a 
sculpture made completely made of jade and we were stunned.  

Normally I just through the Museum but it was more enjoyable to see the 
objects in real life that i saw on the iPads.  

 
 
Table 19: Some Visitors Recognized Artworks from ArtStories, Phone Interview 

 
Frequency (n=31) 

Percentage of 
Overall Data 

Did not recognize artworks 14 42% 

Recognized artworks 12 36% 

Not sure 5 15% 

 

27%

21%

6%

Yes, new objects

Yes, new galleries

Other
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I don't remember the name but the room from Africa, there was a mask of an 
African woman. We also saw some costumes from China as we were leaving.  

Just the tusk.  

I became more familiar with the objects as I walked through. It made me more 
interested in the museum as a whole.  

The Koran, the old book, and you can read the story about and know about the 
background at the time. And I thought ‘Oh my God, we can see it right here.’ My 
son and I did it together looking at the Buddha. We know about those stories 
before. I was surprised to see more Buddhas and the Koran there, it was nice. 
Multiculture.  

 
Table 20: Average Ratings About Using Technology in the Museum, Phone Interview (n=33) 

 Average Rating 

ArtStories helped me better understand the art. 6.3 

IPads and other technology-based content don’t belong in art 
museum galleries. 1.7 

I would make a point of looking at ArtStories again when I visit 
MIA. 6.4 

ArtStories made this visit more enjoyable. 5.8 

ArtStories and other technologies are a distraction from the art 2.0 

I would recommend ArtStories to others. 6.1 

Note: Scale was from 1 (completely disagree) to 7 (completely agree) 
 
Even of the ArtStories users, which were small percentage of the overall Mia visitors, fewer 
still knew that they could use ArtStories on their phone. 
 
Table 21: Visitors Did Not Know They Could Use ArtStories on Their Phone, Phone 
Interview 

 
Frequency (n=33) 

Percentage of 
Overall Data 

No 26 79% 

Yes 3 9% 

Other 3 9% 

Not Sure 1 3% 

 

 
 


